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INTERNET-BASED MATCHING SERVICE FOR EXPERT CONSULTANTS AND 
CUSTOMERS WITH MATCHING OF QUALinCATIONS AND TIMES OF 

AVAILABILIIY 

Copyright Notice 

5 A portion of the disclosure of this patent document contains material which is 

subject to copyright protection. The copyright owner has no objection to the facsimile 
reproduction by anyone of the patent document or the patent disclosure, as it appears in 
the Patent and Trademark Office patent file or records, but otherwise reserves all 
copyright rigjits whatsoever. 

10 Background of the Invention 

The present invention is directed to a system and method for matching experts 
and expertise with persons requiring expert services and more particularly for a system 
and method for doing such matching by use of a database of experts' areas of expertise 
and times of availability. 

1 5 The increasing complexity of product development and business building in the 

biosciences (biotech, pharmaceutical and medical device industry) requires more and 
•more integration of specialized knowledge to achieve business goals. Overall R&D 
expenditures in the pharmaceutical, medical device and biotech industry in the US alone 
are more than $ 50 billion amually, out of which about $ 4-5 billion are currently being • 

20 outsourced to outside vendors. The main outside service providers are clinical research 
organizations and specialized service providers in other aspects of product development 
and post-marketing activities. In addition, many individual consultants provide services 
to customers. 

The trend for outsourcing of product development and post-marketing activities 
25 in the bio-sciences is accelerating as companies try to concentrate more and more on core 
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competencies and outsource other activities. 

Product development (new drugs, medical devices and biologies) is an expensive 
and time-consuming business. It is heavily regulated by government authorities in 
virtually all countries in the world, with the European and US authorities setting the 
5 framework for data generation, scientific review and marketing authorization standards. 
Because of the similarities in product development and product maintenance, the 
underlying strategies for data generation and assembly of supportive dossiers for product 
approval purposes are virtually identical in nature in all industrialized countries of the 
world, specifically in the US, Canada, AustraUa, the European countries and Japan. Other 
1 0 Asian countries and countries in South America follow the lead of these countries. 

The time to market - from product concept through marketing approval by a 
government agency- is critical to the overall return on investment for finns that develop 
new products. Typical product development cost range from $ 5 0 milhon to $ 300 million 
for pharmaceuticals and biotech products, and less for medical devices (depending on the 
15 use of the device), and development times range from 2 years to more than 10 years. 

Any shortening of the time frame required to bring products to market will result 
not only in a competitive advantage ("first to markef ), resulting in a larger market share 
than competitors that enter the market later, but also in an improved return on investment. 
Shortened development times will then translate into higiher product profitability, earlier 
20 break even on the R&D investment, and a higher profitability of the enterprise with all 
its positive impact on earnings per share and subsequently share price. 

This is certainly not anew insight, and companies have tried to address this issue 
by outsourcing more and more developmental activities (pre-clinical studies, clinical 
development) in an efifort to tightm the developmental timelines and reduce cost for 
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internal personnel needed for an efficient in-house development. 

With the ever increasing number of service providers, customers (pharmaceutical, 
medical device and biotech firms) now have a choice among several service providers 
in the same service segmmt. However, the marketplace for services is very inefficient 
5 and relies heavily on conventional sales and business development activities on the part 
of service providers. That inefficiency contributes to a bloated cost structure of these 
service provider. That cost, of course, is ultimately home by the corporate customer (the 
firm using service providers) and thus offsets somewhat the desired savings on the part 
of the customer. Even with high cash payments to purchase services, customers still have 

10 the hope of an improved product development and time to approval as compared to an 
in-house development. 

However, in reality, comparisons betwera the cost-stmcture, corporate 
performance and track record, as well as available resources and their training standard, 
are not always made by the customer, mainly because the task of selecting a service 

15 provider is very complex and time consuming for internal persoimel. This involvement 
of key personnel may in fact slow down other activities in product development so that 
the net effect of using outside service providers as far as time savings is concemed, may 
not be that significant as hope for by the customer. 

Customers usually do not have access to broad comparisons of different service 

20 providers, including their strengths and weaknesses, unless they go through a usually time 
consuming selection and verification process. In addition, it is uncommon for customers 
to have an overview over pricing information for comparable services among service 
providers as well as information on available capacity of service providers at a given 
time. It may very well be that excess capacity of a certain service provider may result in 
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a price break for a customer, so that the service provider is able at least to sell the 
available capacity at a reduced rate rather than not sell it at all. Conversely, in times of 
full utilization of capacity in the service provider universe, capacity for certain services 
may be available only at apremium and may only be allocated to the party willing to pay 
5 that premium because intemal time constraints require a tradeoff between more expenses 
today or a later product market introduction with delayed revenue stream in the future. 

Solutions to some of the above problems have been sought on the latemet. In 
recent years, as the Internet and especially the World Wide Web have attracted the 
attention of commercial interests, many venues have been formed to match users with 

10 complementary goals. In Usenet newsgroups, andlateron Web sites, people have offered 
or sought eversrthing from antique fountain pens to love. Such matching has also 
extended to the matching of those offering expert skills with those requiring such skills. 
Two such systems are taught in U.S. PatentNo. 5,862,223 to Walker etaldndV.S. Patent 
No. 5,948,054 to Mefaew. 

1 5 Walker et al teaches a system and method for matching experts with customers. 

A customer can log onto the system and successively choose a subject area (e.g., 
medicine), a subcategory (e.g., pediatrics), an expert level (e.g., a general practitioner), 
and an individual expert or experts. The experts' qualifications beyond the subject area, 
the subcategory, and the expert level are stored in an expert quaUfications database, 

20 which can be in multimedia form (e.g., text, video, audio) and transmitted to customers; 
altematively, the system can search the expert qualifications database through any of a 
variety of search protocols to weed out, e.g., mathematicians who have not published 
papers in number theory. The price and time frame can be included in the customer's 
question, but the time frame is limited to a "response time ^ 2.0 hours" format. The 
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selected experts are notified and have the opportunity to submit bids. The expert's 
answer is routed through the system, which also handles payment. Nielsen teaches a 
matchmaking system in which customers having questions are matched with experts. 
However, the matching is done between a the customer's natural-language question and 
a natural-language statement of each expert's qualifications. Also, the times during 
which each expert will be available are not stored. 
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Summary of the Invention 

In light of the above, it will be readily apparent that a need exists in the art for an 
efiBcient marketplace for expert services. It is therefore a primary object of the invention 
to provide a marketplace for expert services that allows experts and customers of expert 
5 services to find one another readily. 

It is a further object of the invention to provide such a marketplace in which data 
are gathered on the experts' qualifications and stored in a readily searchable manner. 

It is a still finther object of the invention to provide such a marketplace in which 
both the experts' qualifications and their times of availability are stored, thereby 
10 providing an overview of available expertise and its availability over time. 

To achieve the above and other objects, the present invention is directed to a 
technique for matching providers of expert services to customers needing such services. 
Both the providers and the customers subscribe to the service. The providers provide 
information on their quaUfications to a database through a hierarchical menu system and 
1 5 also indicate the times during which they wiU be available. An employee of the company 
providing the matching calls the providers to verify the accuracy of the input data, which 
are then made available for searching. Thus, the database provides a profile of what 
resources are available and when they are available. The database can be used to provide 
an anonymous match between providers and customers. Once providers and customers 
20 are matched, a customer can decide to purchase the records relating to one or more 
providers. Upon payment, the record of the party able to provide services is released to 
the purchaser of that record. Before purchase, the experts and the customers are 
anonymous to one another. The technique can be implemented on the World Wide Web, 
on any other suitable Internet protocol, or on a communication system separate fi-om the 
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Internet. 

The utility of the present invention will be illustrated in the area of biosciences 
as an illustrative example. However, the present invention has utility in all scientific and 
other areas where knowledge is to be provided to customers who need knowledge 
services in research and development and in the commerciaHzation of products and 
services. 
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Brief Description of the Drawings 

A preferred embodiment of the present invention will be set forth in detail with 
reference to the drawings, in which: 

Fig. 1 shows an overview of a system implementing the preferred embodiment; 
5 Fig. 2 shows a flow chart of operations for accessing the service; 

Fig. 3 shows a flow chart of operations for registering with the service; 
Figs. 4A-4D show a Web page for data in during registration; 
■ Figs. 5-7 show Web pages for inputting data about a user's quaUfications; 
Fig. 8 shows periods of availabiUty for three experts; 
10 Figs. 9 and 10 show matching between an expert database and a customer 

database; and 

Fig. 1 1 shows a flow chart of operations for retrieving matches. 
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Detailed Description of the Preferred Embodiment 

A preferred embodiment will now be set forth in detail with reference to the 
figures, in which like reference numerals refer to like elements throughout. 

Fig. 1 shows an overview of the preferred embodiment, which is implemented on 
5 the Internet. A provider of expert services 102 and a potential customer of expert 
services 104 are connected to the Ihtemet 106 through Litemet coxmections 108, 110, 
which can be any type of Internet connection, from dial-up to high-speed optical 
connections. Of course, both the expert service provider 102 and the potential customer 
1 04 can use any type of microcomputer or other device capable of accessing the Internet. 

10 The expert 102 and the potential customer 104 are connected over the Internet 

106 to a server 112 that determines whether they match. The expert 102 and the 
customer 104 are provided with a URL througji which they log in and access an expert 
Web interface 1 14 and a customer Web interface 116 respectively. The Web interface 
114 asks the expert 102 a series of questions to gather data on the expert 102 for an 

1 5 expert database 118, while the Web interface 1 1 6 asks the customer 1 04 a different series 
of questions to gather data on the customer 104 for a customer database 120. The 
matching between the expert database 118 and the customer database 120 results in a 
matching database 122 listing which experts are a match for which customers. 

The Web interfaces, which will be described in greater detail below, can be 

20 implemented in any suitable manner, e.g., by CGI, while the databases, which will also 
be described in greater detail below, can be implemmted in any suitable manner, e.g., by 
SQL The server 112 can be any suitable Internet server capable of running such 
processes. The specific software and hardware requirements will be familiar to those 
skilled in the art. 
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Fig. 2 shows a broad overview of the manner in which the expert 102 and the 
customer 104 interact with the system 100. In step 202, a user (either the expert 102 or 
the customer 104) goes to the server 1 12 in any suitable manner, e.g., by entering the 
URL manually into a Web browser, by following a link from another Web page 
5 maintained by the company operating the server 1 1 2, or by following a Unk from an off- 
site Web page. In step 204, server captures the access as a coimt with a date/time stamp 
and optionally with the user's IP address and other identifying information. 

In step 206, the user selects one of three options: registration as a new expert, 
logging in as a registered user, and registration as a new customer. The new expert 
10 registers in step 208 and inputs the data for the expert database 118 in step 210. The 
registered user logs in with the already established user name and password in step 212 
and sees matches from tiie matching database 122 in step 214. The new customer 
registers in step 216 and inputs flie data for the customer database 120 in step 218. 

Fig. 3 shows the steps involved in the registration 208. The user can register as 
15 an individual or as an organization; the substance of the registration procedure is the 
same for both options. 

The registration begins in step 302. In step 304, a count is captured, as in step 
204. In step 306, a welcome page is displayed. The welcome page can display a 
"continue" link to let the user go to the next page or can be configured with a meta tag 
20 to go to the next page automatically after a certain time. Either way, in step 308, the next 
page is displayed, which sets forth the ground mles for use of the service. The user is 
given the opportunity to accept or decline the groimd rules. If it is determined in step 312 
that the user has declined the ground mles, a page is displayed in step 314, having an 
error message explaining the need to accept the ground rules. In step 316, the user is 
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given the option of returning to step 202 or exiting altogether. 

If it is determined in step 312 that the user has accepted the ground rules, the user 
enters a name and a password in step 318. The system generates a new user I.D. and 
password and displays them to the user in step 320. The user inputs payment information 
5 in step 322, indicating the method of payment (typically a credit card) and the length of 
the subscription that the user is ordering (typically one month). In step 324, the user 
proceeds to step 210 of entering the data. Of course, a variety of registration techniques 
are known in the art and can be used. 

Step 2 1 0 is carried out through the use of a succession of Web pages that prompt 

10 for and receive information. The information can be received through well known 
techniques such as CGI. 

The collection of information starts with the collection of information on contact, 
billing, availabihty and education. The billing information can be used for extra-cost 
services not covered by the subscription or for any other billing purposes. 

15 Such information is collected through the page 400 shown in Figs. 4A-4D. Of 

particular interest are the areas 402, 404, 406, and 408 in Fig. 4B, which collect 
information on times of availability, hi the area 402, the user indicates whether he or she 
will be available for consulting immediately, in one week, in two weeks, in 2-4 weeks, 
or in 4-8 weeks, while the area 404 lets the user make the same choices for availability 

20 for a temporary job. In the area 406, the user can indicate availabihty for a permanent 
job. In the area 408, the user can indicate the length of time of availabihty for consulting, 
namely, one week, two weeks, 2-4 weeks, 4-8 weeks, "flexible," and "as the project 
requires." Thus, the areas 402 and 408 allow the user to indicate the start and stop dates 
for availabihty for consulting. 
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Informadon on fhe user's expertise is then collected. The various areas of 
expertise are organized in a two-tier hierarchy. That is, the user selects a broadly defined 
area of expertise and then selects one or more sub-areas within that area. 

For selection of the broad area, the user is presented with the page 500 shown in 
5 Fig. 5. The page 500 includes a drop-down box 502 hsting the various areas of expertise 
fiom which the user selects the primary area of expertise. As shown in Fig. 5, ''Busraess 
development" is selected. Once the user selects an area, the user is presented with a page 
such as the page 600 shown in Fig. 6, in which the user selects one or more sub-areas 
within business development by checking check boxes 602. After selecting the sub-areas 

1 0 within the primary area, the user has the option of selecting secondary and tertiary areas 
of expertise through the page 700 shown in Fig. 7. Of coxiise, for the secondary and 
tertiary areas, the user also selects sub-areas. 

The result is the following data structure for the expert database 118. The fields 
include all of the options Usted in the page 400, along with each area and all of its sub- 

15 areas. Each of the fields corresponding to a check box (e.g., a sub-area of expertise) or 
a radio box (e.g., time of availability) can have as its value a logical "true" or "false," 
while each of the fields' correspondmg to a text box (e.g., address) can have as its value 
a text string of up to a specified length. A staffer of the company operating the server 
1 12 can telephone the user to verify the input information. 

20 The longitudinal picture of availability can be visualized as shown in Fig. 8. 

Expert 1 has cUcked "I am available for consulting in two weeks firom now" in the area 
402 and "I will be available for consulting for two weeks" in the area 408; thus. Expert 
1 's availabiUty can be graphed as the bar 802. Expert 2 has cUcked "I am available for 
consulting in one week from now" ia the area 402 and '1 will be available for consulting 
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for 2-4 weeks" in the area 408; thus, Expert 2's availability can be graphed as the bar 
804. Expert 3 has clicked "I am available for consulting in 4-8 weeks from now" in the 
area 402 and "I will be available for consulting for as long as the project requires" in the 
area 408; thus, Expert 3's availability can be graphed as the bar 806. Of course, a chart 
5 like that of Fig. 8 does not have to be stored, as it can quickly be rederived from the 
logical "true" and "false" values stored in the database 118. The customer's required 
times for availability can be visualized in the same manner and can be derived from the 
logical "true" and "false" values stored in the database 120. 

The registration and data input steps 216 and 218, the Web pages associated 
10 therewith, and the resulting data structure for the customer database 120 are essentially 
the same as those just described, except that the customer, instead of inputting its own 
availability times and qualifications, inputs the availability times and qualifications 
required for the project at hand. Since the data fields used in the matching have logical 
"true" or "false" values, it is a simple matter to match records in the expert database 118 
15 with those in the customer database 120 to provide the matching database 122. The 
server 112 can be configured to search only for exact matches or for exact and 
approximate matches. If approximate or "soft" matches are allowed, they can be ranked 
by percentage, as known in the art of Intemet search engines. If a customer 104 needs 
experts 102 in different areas or sub-areas of expertise, e.g., for different projects, the 
20 customer 104 can go through the data collection process multiple times, thereby 
submitting multiple service requests. 

The matching process will be explained with reference to Figs. 9 and 1 0. In these 
figures, logical "true" and "false" values are shown as ones and zeroes, respectively. 

Fig. 9 shows matching for the start times for availability. The expert has 
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indicated availability for 2-4 weeks; therefore, the database 118 stores a one in that field 
and zeroes in the other '1 am available for consulting for ..." fields. The customer wants 
an expert for an assigmnent that will probably require 2-4 weeks; therefore, the database 
120 stores a one in that field and zeroes in the other "the assignment will probably require 
5 ..." fields. The ones and zeroes are compared, and in this case, a match is found. If the 
expert had indicated availability for one week, and the customer had sought an expert for 
4-8 weeks, the two would not be matched. 

Fig. 10 shows matching for expertise. The database 118 stores the information 
that the. expert has indicated expertise in the areas of business development, data 

10 management, and good manufacturing practice, and within the area of business 
development, the sub-areas of integrated due-diUgence assessments, business opportunity 
identification, business strategy, and portfolio and product analysis. The database 120 
stores the information that the customer wants an expert in business development and 
more specifically in integrated due-diligence assessments. In this case, there is a match. 

15 If the customer had wanted an expert in financial modeling, the two would not be 
matched. 

The matching of the databases 118 and 120 to produce the database 122 can take 
place periodically or at least independently of times at which either the experts 1 02 or the 
customers 104 log on. One advantage of doing so is that both experts 102 and customers 
20 104 can be notified of matches as soon as they log on, rather than having to log on and 
then run a matching process. Another advantage is the ability to take advantage of slow 
times when few users are logged on. 

Step 214 of seeing the matches will now be explained with reference to Fig, 1 1 . 
Once the user has logged into the server in step 212, the user is acknowledged by name 
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in Step 1 102. In step 1 104, it is detennined whether there are any matches. If not, the 
user is prompted in step 1 106 to change the matching parameters (e.g., by resubmitting 
data) or to exit and return later, when there may be matches. Any resuburitted data are 
stored in the customer database 120. If the user has multiple service requests, the user 
5 can be prompted in step 1106 to change the matching parameters in other service 
requests. 

Once the user has matches, the user can purchase one or more of the records, 
using the payment information stored in the database 118 or 120 or other payment 
information. Until now, the experts and the customers have been anonymous to each 

10 other. Once a record is purchased, the contact information in that record is made 
available. The expert can then contact the customer, or vice versa. Other information 
besides contact information can be held in confidence until purchase. 

In step 1108, the user is prompted to view either new matches or previously 
purchased matches, which can be selected by date ranges. If the user chooses to view 

1 5 new matches, the user is given an opportunity in step 1 1 1 0 to select the matches to view 
and to purchase them. Once the user selects matches to purchase, the system processes 
the purchase on a secure server in a manner known in the online retailing art. The 
matches, once purchased, become available for viewing. If the user chooses to view 
previously purchased matches, the system allows the user to do so in step 1 1 12. Each 

20 previously purchased match can be shown with the date of purchase and the payment 
information. 

Whether the user wishes to view new or previously purchased matches, the user 
is given a choice in step 1 1 14 to receive the records by e-mail in step 1 1 1 6 or to view the 
records on screen in step 1118. The user can then handle the records in a suitable 
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manner, e.g., by printing them in step 1 120, using the print command of the e-mail client 
or Web browser. 

While a preferred embodiment has been set forth in detail above, those skilled in 
the art will readily appreciate that many other embodiments can be realized within the 
5 scope of the invention. For example, the invention is not limited to experts in the 
biological sciences, but can be extended to other areas of expertise, such as computer 
consulting. For that matter, the invention need not be limited to expert services at all, but 
can be used for any type of matching of a first party to a second party in which it is 
desired to develop a longitudinal picture of availability. Moreover, while the invention 
10 has been disclosed as implemented on the World Wide Web, any other suitable 
communication technology can be used instead. Therefore, the present invention should 
be construed as limited only by the appended claims. 
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What is claimed is : 

1. A method of matching a first party to a second party, the method comprising: 

(a) collecting information concerning the first party, the information comprising 
attributes of the first party and an indication of at least one time period of availability of 

5 the first party; 

(b) entering the information collected in step (a) into a first database; 

(c) collecting information concerning the second party, the information 
comprising attributes sougjit by the second party and an indication of at least one time 
period of availabiHty sought by the second partjr, 

10 (d) entering the information collected in step (c) into a second database; 

(e) matching the first database and the second database to form a matching 
database; 

(f) using the matching database to match the first party to the second party to form 
a match; and 

1 5 (g) informing at least one of the first party and the second party of the match. 

2. The method of claim 1, wherein the attributes of the first party comprise 
qualifications of the first party, the qualifications being classified into aplurahty of areas 
and, within each of the plurahty of areas, a pluraUty of sub-areas. 

3. The method of claim 2, wherein the attributes sought by the second party 
20 comprise qualifications sought by the second party, the qualifications being classified 

into the same areas and sub-areas into which the qualifications of the first party are 
classified. 

4. The method of claim 3, wherein, in each of the first database and the second 
database, each of the plurality of sub-areas within each of the pluraUty of areas 
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co„«pood,.«aM»hos. value i. on. otalog>«a'Woralogicd 

5. Tl»n»toKiofclatal,wh«m««io£steps(a).(«),a«d(E)-P«f<>™=''<'''« 

the Internet. 

6. The method of claim 5, wherein: 

5 aserverisprovided^theserverbeingconnectedtothemtemetto communicate 

over the Internet with both the first party and the secondparty. and 
steps (b) and (dHO are performed on the server. 

7.11.emethodof claim 6. whereinstep(f)isperformed at times independentof 
times at wMch either fl.e first party or the secondparty is in communication with^ 

10 server. 

8. me method of claim 7. wherein step (f) is performed periodically. 

9. Hie method of claim 1. wberein, in each of the first database ^d the second 
database^theatleastonetimeperiodofavailabilityisindicatedbybeginm^^ 



15 



20 



times. 



10. The method of claim 9, wherein each of the begimung and ending times is 

selected from a plurality of options. 

ll.IhemefirodofclaimlO, wherein, ineachofthefirstdatabaseandthesecond 

database, each of the pluraUty of options for each of the begimung and ending times 
corresponds toafield whose vahie is one ofalogical'W'andalogical"fels^^^^ 

12. -nie method of claim 1. wheran step (g) comprises: 

(i) providing a notification of an existence of the match; 

(ii) collecting payment for details of the match; and 

(iii) providing ttie details of the match. 

13. The method of claim 12, wheran: 
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the infonnation collected from the first party further comprises confidential 
information about the first party; 

the infonnation collected from the second party fiirfher comprises confidential 
infonnation about the second party; and 
5 none of the confidential information about the first party or the second party is 

released to the second party or the first party, respectively, xmtil after the payment has 
been received. 

14. A system for matching a first party to a second party, the system comprising: 

communication means for (i) collecting infonnation concerning the first party, the 
1 0 infonnation comprising attributes of the first party and an indication of at least one time 
period of availability of the first party, and for (ii) collecting infonnation concerning the 
second party, the infonnation comprising attributes sought by the second party and an 
indication of at least one time period of availability sought by the second party; and 

database means for (i) entering the information concerning the first party into a 
15 first database, (ii) entering the infonnation concerning the second party into a second 
database, (iii) matching the first database and the second database to form a matching 
database, (iv) using the matching database to match the first party to the second party to 
form a match, and (v) iofomung at least one of the first party and the second party of the 
match through the communication means. 
20 15. The system of claim 14, wherein the attributes of the first party comprise 

qualifications of the first party, the qualifications being classified into a pluraUty of areas 
and, within each of the plurality of areas, a plurality of sub-areas. 

16. The system of claim 15, wherein the attributes sought by the second party 
comprise qualifications sought by the second party, the qualifications being classified 
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into the same areas and sub-areas into which the qualifications of the first party are 
classified. 

17. The system of claim 16, wherein, in each of the first database and the second 
database, each of the plurality of sub-areas within each of the plurality of areas 

5 corresponds to a field whose value is one of a logical "true" or a logical "false." 

18. The system of claim 14, wherein the communication means comprises means 
for communicating with the first party and the second party over the Internet. 

19. The system of claim 1 8, wherein the database means forms the match at times 
independent of times at which either the first party or the second party is in 

1 0 communication with the communication means. 

20. The system of claim 19, wherein the database means forms the match 
periodically. 

21 . The system of claim 14, wherein, in each of the first database and the second 
database, the at least one time period of availabiUty is indicated by beginning and ending 

15 times. 

22. The system of claim 21, wherein each of the beginning and ending times is 
selected fcom a plurality of options. 

23. The system of claim 22, wherein, in each of the first database and the second 
database, each of the plurality of options for each of the beginning and ending times 

20 corresponds to a field whose value is one of a logical "true" and a logical "false." 

24. The system of claim 14, wherein at least one of the first party and the second 
party is informed of the match by (i) providing a notification of an existence of the match, 
(ii) collecting payment for details of the match, and (iii) providing the details of the 
match. 
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25. The system of claim 24, wherein: 

the information collected j&om the first party further comprises confidential 
information about the first party; 

the information collected firom the second party fiirther comprises confidential 
S infoimation about the second party; and 

none of the confidential information about the first party or the second party is 
released to the second party or the first party, respectively, until after the payment has 
been received. 

26. A method of forming a marketplace for knowledge services in which a first 
10 party able to provide the loiowledge services is matched to a second party wishing to 

obtain the knowledge services, the method comprising:* 

(a) collecting information concerning the first party, the information comprising 
an indication of expertise of the first party in the knowledge services and an indication 
of the first party's availability over time; 
15 (b) entering the information collected in step (a) into a first database to form an 

overview of available expertise in the knowledge services and an availability of the 
available expertise over time; 

(c) collecting information concerning the second party, the information 
comprising an indication of expertise sought by the second party in the knowledge 

20 services and an indication of an availabiUty over time sought by the second party; 

(d) entering the information collected in step (c) into a second database; 

(e) matching the first database and the second database to form a matching 
database; 

(f) using the matching database to match the first party to the second party to form 
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a match; and 

(g) infonning at least one of the first party and the second party of the match. 

27. A system for forming a marketplace for knowledge services in which a first 
party able to provide the knowledge services is matched to a second party wishing to 
5 obtain the knowledge services, the system comprising: 

commimication means for (i) collecting information concerning the first party, the 
information comprising an indication of expertise of the first party in the knowledge 
services and an indication of the first party's availability over time, and for (ii) collecting 
information concerning the second party, the information comprising an indication of 
10 expertise sought by the second party in the knowledge services and an indication of an 
availability over time sought by the second party; and 

database means for (i) entering the information concerning the first party into a 
first database to form an overview of available expertise in the knowledge services and 
an availability of the available expertise over time, (ii) entering the information 
IS concerning the second party into a second database, (iii) matching the first database and 
the second database to form a matching database, (iv) using the matching database to 
match the first party to the second party to form a match, and (v) inforaiing at least one 
of the first party and the second party of the match through the communication means. 
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